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Google Maps SolutionGoogle Maps SolutionGoogle Maps SolutionGoogle Maps Solution

� Presently extractable data at

ftp://olggps.oeaw.ac.at/pub/EUREF_camp/EUREF_campaigns_google.html

�Placemarks for each campaign

�Within tag reference to further information 

(application paper, SINEX files etc., if submitted)

�Campaigns Italy 2008, Greece 2009, 

Latvia/Lithuania 2005, partially UK/EIR 2009, Czech 

2009

�Sites with Names, Location, ETRF coordinates, 

equipment, link to campaigns

�Other meta-information, if provided

�IGS-log sheet example 001A linked
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DeliverablesDeliverablesDeliverablesDeliverables

� Deliverables according to new guidelines not all yet

delivered (UK/EIR, Czech very late)

� Coordinates and meta-data retrieved from reports, 

probably check against SINEX files necessary

� Older campaigns no digital information yet

� Problem of site velocities :

� - Not a EUREF-confirmed product in campaigns

� - May double confusion of different values in the same

ITRF/ETRF realization

� - Some campaigns with, some without individual site

velocities
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Discussion about Site PresentationDiscussion about Site PresentationDiscussion about Site PresentationDiscussion about Site Presentation

� No site can be used again by others than the owner and 

related organizations -> web presentation is more a 

documentation and has no importance for the future

(except payments are made)

� Huge number of sites per country will require a lot of 

Google pages when looking for the site names instead of 

the placemarkers

� How much information should a placemarker contain? All 

available meta-data, or only links? Presently the most

important information can be seen, others only as links


